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Background

The three-round, representative quantitative survey
targets general population and is currently being
undertaken in Angola, Comoros, Ethiopia, Madagascar,
Malawi and Tanzania.

The overall objectives are:

COVID-19 vaccine uptake: Establish the current and
future levels of vaccine uptake related to COVID-19
and understand the differences between regions,
urban and rural areas, gender, wealth and age groups.

Utilization of Rl and MNCH services: Measure of the
level of utilization of routine immunization and MNCH
services and identify environmental and behavioural
barriers and drivers.

Evidence-based insights: Identify evidence-based
Insights to inform the improvement of immunization
and MNCH services.

Survey respondents by level of
savings at the end of every month

Significant moderators applied:

Specific Aims & Objectives

Based on the data collected during the first round,
we asked ourselves: How does risk perception
affect demand for immunization? And do families’

iIncome levels have any effect on their demand for
childhood RI?

Using CRA data, we analysed the effect of risk
perception on intention to vaccinate, per wealth
bracket, assuming the majority of zero-dose children
live in households facing multidimensional poverty.

Income was estimated by the question: “Are you able
to save any cash or goods at the end of every month?”
[1. Never, 2. Rarely, 3. Sometimes, 4. Always]

Drivers of vaccine willingness by level of savings

Savings of respondent

Methods

The first round of phone survey was conducted from
11 November 2022, to 1 January 2023, with dialled
responses automatically recorded. A total of 3,905
parents were taken to examine respondents across
wealth groups, of which 2,041 were female (52.3 per
cent) and 1,863 male (47.7 per cent).

The survey tool is based on two compatible
frameworks: the UNICEF Journey to Health

and Immunization, which captures six steps an
Individual needs to undertake to demand and uptake
immunization services (1 Knowledge awareness and
belief; 2 Intent; 3 Preparation, cost and effort; 4 Point
of service; 5 Experience of care; 6 After service) and
the Behavioural Drivers Model (Brewer; 2017; WHO/
UNICEF, 2019), which depicts key elements influencing
one’s ability to demand and uptake services (thinking
and feeling; social norms; intention; practical ease).

Results
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Conclusions
Risk perception does not always lead to vaccine demand and uptake. Demand-related drivers vary, depending on the population that the programme is targeting.
When targeting families with very low income, programmes need to ensure that target populations can easily access primary health services so that the
Interaction between health providers and patient occurs. Health care workers need to be well-equipped to provide high-quality immunization services, including
explanations on the risks associated with no or partial child immunization, and on how to manage AEFI.
Injunctive norms are relevant drivers of immunization demand in all three remaining wealth brackets. Publicizing and reinforcing pro-vaccination social nhorms
through multiple interventions can have a positive effect across these target populations.
Acknowledgements References

Symen Brouwers, UNICEF ESARO

Ines Filipa White, UNICEF Angola CO

Abdoul Moubark Kabore, UNICEF Comoros CO
Rachana Sharma & Hnin Su Mon, UNICEF Ethiopia CO

Boureima Konate, Chancy Mauluka & Domoina Ratovozanany,
UNICEF Madagascar CO

Sanju Bhattarai & Shorai Christina Nyambalo, UNICEF Malawi CO
Awet Araya, UNICEF Tanzania CO

Brewer, N. T., Chapman, G. B., Rothman, A. J., Leask, J., & Kempe, A. (2017). Increasing vaccination: Putting psychological science into action. Psychological
Science in the Public Interest. 18, 149-207. https://doi.org/10.1177/1529100618760521.

UNICEF Health Section Implementation Research and Delivery Science Unit and the Office of Innovation Global Innovation Centre (2018). Demand for health
services: A human-centred field guide for investigating and responding to challenges. UNICEF: Demand for Health Services | UNICEF Office of Innovation

Van Heemskerken, P. G., Decouttere, C.J., Broekhuizen, H., & Vandaele, N.J. (2022) Understanding the complexity of demand-side determinants on vaccine
uptake in sub-Saharan Africa. Health Policy Plan, 37, 281-291. Downloaded from: https://doi.org/10.1093/heapol/czab139

UNICEF (2018) Journey to Health and Immunization, HCD for Health Homepage | UNICEF Human Centered Design 4 Health (hcd4health.org)

World Health Organization & United Nations Children’s Fund (UNICEF). (2021). Data for action: achieving high uptake of COVID-19 vaccines. Gathering and using
data on the behavioural and social drivers of vaccination. https://www.who.int/publications/i/item/WHO-2019-nCoV-vaccination-demand-planning-2021.1


https://doi.org/10.1177/1529100618760521
https://academic.oup.com/heapol/article-abstract/37/2/281/6432127?redirectedFrom=fulltext
https://www.who.int/publications/i/item/WHO-2019-nCoV-vaccination-demand-planning-2021.1

